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Learning Objectives
• Understand the data available to you via in-platform analytics 
• Craft social media pages, profiles, and posts that effectively 

connect with your audience
• Use content to reach and nurture an audience that will engage 

with it
• Strategically and sustainably build a presence on social media 

that resonates with customers
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About
Me



Why Should You Care?
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A Quick Poll

VS.
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Role of Social Media

Funnel? Loop? ???
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The consumer decision journey | 
McKinsey



Elevate
Understand the data 

available to you via 
in-platform analytics
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Social Media Data 
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Share & Engage
Meaningful

Like & Follow
Vanity



What Does it Mean?

Understanding that information

What you gain after understanding 
what it all means for your company

Data

Analytics

Insight

The collected information
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Facebook
In-Platform Analytics
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Instagram
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In-Platform Analytics
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Elevate
Craft social media pages, 

profiles, and posts that 
effectively connect with your 

audience
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Pages and Profiles
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1. 
Optimize

2. 
Legitimiz
e 



Best Practices
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• Choose the right page template
• Keep posts short & specific
• Include images whenever possible
• Customize the call to action button

• Use branded hashtags
• Use trending hashtags
• Repost/share
• Tell a story with captions

Engage!

•Choose the right page 
template
•Keep posts short & specific
•Include images whenever 
possible
•Customize the call to action 
button

•Use branded hashtags
•Use trending hashtags
•Repost/share
•Tell a story with captions



Creating Content: Facebook

• Tuesday/Friday mornings 
and Monday/Wednesday 
early evening is best
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• We see video reaches more 
people but images get the 
most engagement 

When and What to Post

When What Content



Creating Content: Instagram

• Most of my audience is in 
the US and 25-34 year old 
women 

• They are most active 
Wednesday through 
Saturday
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• Photos on the trail get the 
most engagement

When and What to Post

When What Content



The Curse of Content
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Elevate
Use content to reach and 

nurture an audience that will 
engage with it
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Core Tenets of Content

Be Human Be Helpful Be True
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Be Competitive Be Visual Be Social



Elevate
Strategically and sustainably 

build a presence on social 
media that resonates with 

customers 
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Core Tenets of Building a Social Media Presence
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Set Goals Select the Right 
Platform

Know Your Audience Create a Calendar Stay Active



Summary
Key Takeaways
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Understand the data 
available to you via 

in-platform analytics 

Craft social media pages, 
profiles, and posts that 

effectively connect with your 
audience

Use content to reach 
and nurture an 

audience that will 
engage with it

Strategically and sustainably 
build a presence on social 
media that resonates with 

customers

Know when your 
fans are online 
and how they 

engage with your 
content

Use data and analytics 
to know when and what 
to post. Also optimize 

and share your profiles.

 Be human, 
helpful, true, 
competitive, 

visual, and social

Set goals, select the 
right platform (based on 
your audience), create a 
calendar and stay active



Moving Forward

Don’t Be Afraid of 
Video

Don’t Be Afraid to Pay Don’t Be Afraid to Try
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Questions?
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Thank you!
Please complete the session evaluation for this 

presentation in the 2019 America Outdoors 
mobile app.

 

We appreciate your feedback!


