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Measuring the Performance of your Direct Marketing Channels

Are your direct marketing initiatives turning lookers into bookers....If so, at what cost?




What does marketing success look like for you?
Important to have a shared definition of success!
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Find Zipline Tours Near Island of Hawai

u [ ] [ ] [ ] ]
What marketing initiatives e

Best Zipline Tours in Island of Hawai'i, HI

DO GOOD. HAVE FUN.

=2 All Filters. $ | $$ | $88 88 ©) Open Now 9 Online Booking

are you spending $$ on?

<
l L ake;GenevaCanopy Tours: o} T — . Skyline Eco Adventures-Akaka (808) 219-0690
Falls Zipline Tour 28-1710 Honomu Rd
SOAR ABOVE KA'ANAPALI'S SWEEPING DOOBE 57 eiews
COASTLINE OHTkIF:UIG‘I’I_:lALEAmAS 1h Liked v A\ Following v | # Share Ziplining
™
= ) ‘& Lake Geneva Canopy Tours shared an event This is a "MUST DO" when visiting Hawaii. The zip-lines are
(R o e tremendous, the guides are knowledgeable and fun plus you're
N e LAKE GENEVA on a working agricultural wonder and get to sample and -
B i CANOPY TOURS ]  uoin us on Saturday, February 16th for Zipline and Dine: Valentine's Edition learn...” read more
— §0UT000R ADVENTURE CeNTER i | e it By Tovks:
In partnership with Simple Cafe Lake Geneva, this one of a kind date night
— provides a bird's eye perspective of our beautiful 100 acre wooded property
N as you fly on our longest zipline, spanning over 1200 feet. After your zipline Kohala Zipline (877)738-2279
Lake Geneva adventure, you'll be treated to a chef-inspired and created dinner, fireside at DOnO0 251 s Serving Hawi and the
KAANAPALI HALEAKALA Canopy Tours our Hilltop Lodge with beer and wine pairings. o Surrounding Area
karenapel B el ; @TheLakeGenevaCanopyT | -ATTive prompt... See More
o Shits el B i SKYLINE o - — ‘The whole reason why we went to Big Island was this company. Ke
Ka'anapall, 6761 Kula, 196790 TV NE CANOPY TOURS We have read so many great reviews and they did this place Se
Home A4 justice. Our instructors were Chris and Tammy and they &
zipline.com/mauil were...” read more Wil
| About o
808-600-3703 zipline.com/maull  808-600-3703 Ka
| Reviews y
F
Events E
Offers |
Posts
Videos
Photos
SAT, FEB 16 AT 4:30 PM CST
inli TripAdvisor Reviews
GO gle sanoma county ziplines $ Q B Zip Line & Dine Get Tickets
Join My List lakegenevacanopytours.com
. . Pinterest
All Shopping Maps Images News More Settings Tools ﬁ‘E
Community |!
J!
About 567,000 results (0.71 seconds) infolandAds !uvT
&
Showing results for sonoma county zip lines Utah DESTINATIONS THINGSTODO. LODGING GUIDES § RENTALS DEALS EVENTS  TRAVEL GUIDES Q

Search instead for sanoma county ziplines

Sonoma Zipline Canopy Tours | 2.5 hours of pure fun | Z | P Ll N E U TA H

www.sonomacanopytours.com/ v (888) 494-7868

2 courses to choose from: ziplines, bridges & rappels for most ages & abilities. 800+ feet long. Up to
40 mph. Majestic forest. Types: Tree Tops Tour, Forest Flight Tour, Night Flight Tour.

Pricing & Reservations - FAQ - The Experience - Location

9 6250 Bohemian Hwy, Occidental, CA - Open today - 9:00 AM - 5:00 PM v

Deer Creek State Park
Heber City, UT 84032

Zip the Redwoods in Sonoma County - Tree Tops - Weekend
www.expedia.com/ ¥

% % %% Rating for expedia.com: 4.3 - 203,292 reviews

Find Deals on Top Tours & Attractions - Book on Expedia Today & Save! Limited Time Offers. Sign Up &
Save Big. Local Expert Picks. Skip-the-Line Tickets. Fast & Secure Booking. Quick & Easy Checkout.
Tours & Sightseeing - Expedia Event Tickets - Food & Drink - Airport Transportation



Presenter
Presentation Notes
Print advertising, Paid search advertising, Social advertising, Review site advertising, Billboards, Paid partnership advertising, Pay to play programs


If you can’t measure it, why launch it?




eCommerce/Conversion/Marketing Tracking
Must be 100% set up to start

0l Analytics

Q ADMIN USER
O o e ﬁ -
Ecommerce set-up
. Enable Ecommerce
u+ -
’ t ] - n View Settings Use the Ecommerce developer reference guide to properly set-up the tracking code for your site.
/ \ | | a y I C S F Goals

K3 Enable Enhanced Ecommerce Reporting

Y Filters

Conversions 3
4 Google Ads | Transactions (All Web Site Data)

DETAILS WEBPAGES

oogle Tag Manager

Settings Conversion name Transactions (All Web Site Data)

Category Purchase/Sale
| Use the value and currency from Analytics
Not editable

Google Analytics property
Not editable

Facebook

Google Analytics view All Web Site Data
Not editable

Google Analytics type Transaction
joTednanle

P | X E I. T I" a C k | n g Count Every conversion

Conversion window 30 days

Include in "Conversions” Yes

Attribution model Position-based



Presenter
Presentation Notes
Google Analytics Vs Google Tag Manager, Google Ads tracking code on all pages of the website, in Booking engine, Conversion tracking 


Looking at your website traffic & search channels

= Organic — How does your website rank organically in search for commercial value
keywords that have the best opportunity for click thru and conversion?

= Direct — How are users getting to your website direct?

= Paid/CPC —How are paid channels performing in terms of return on ad spend and
acquisition cost? Includes Google Ads, Bing Ads and Facebook/IG advertising

= Referral - What other websites are sending traffic to your website? Key
partnerships?

= Social - How is social visit traffic to your website contributing to bookings?

= Display - Is display advertising driving website visits and conversions?

= Email - Is your email marketing driving visits and conversions?




Website Visitors<Website Booked Revenue
Turn on your eCommerce Tracking in GA

Default Channel Grouping

Pages / Session Avg. Session Duration Ecommerce Conversion

Users New Users Sessions Bounce Rate Rate Transactions Revenue 4

6486  $858,485.20

61,365 56,297 91,49 38.01% 9.53 00:04:12

% of Total: 100.00% % of Total: 100.00% % of Total: Avg for View: 38.01% Avq for View: 5.53 Avq for View: 00:04:12 % of Total: 100.00%

(61,365) (56,297) (0.00%) (0.00%) (0.00%) (6,486) 5858,485.20)
1.] Organic Search 22,229 (33.95 18,378 (32.64%) 31,930 (34.90%) 29.89% 6.52 00:04:52 8.03% 2,563 (39.52%) || $342,818.89 (39.93%)
2| Direct 23,809 (36.46%) 22,682 (40.29%) 32,147 (35.14%) 21.23% 4.13 00:03:33 5.50% 1,769 (27.27%) | $230,483.78 (26.85%)
3.] Paid Search 12,962 (19.80%) 10,644 (18.91%) 18,689 (20.43%) 29.04% 6.40 00:04:25 8.86% 1,656 (25.52%) | $218,764.01 (25.48%)
4.| Referral 4,313 (6.89%) 3,288 (5.84%) 6,298 (6.88%) 35.93% 5.22 00:03:48 6.29% 396 (6.11%) $52,980.12 (6.17%)
5] Social 1159 (1.77%) 977 (1.74%) 1,437 (1.57%) 40.50% 5.35 00:03:12 3.69% 93 (0.82%) $7,612.59 (0.89%)
6.] (Other) 245 (0.37%) 188 (0.33%) 362 (0.40%) 15.75% 7.32 00:05:52 10.77% 39 (0.60%) $4,556.29 (0.53%)
7.| Display 492 (0.75%) 137  (0.24%) 628 (0.69 69.75% 3.07 00:01:25 1.99% 10 (0.1%2 $1,269.52 (0.15%)




What is Call Tracking & How Does it Work

www.calltrackingmetrics.com

Snippet of code that is in your website

Dynamic # call tracking — Google ads

Static # call tracking — Brochures

Call Scoring — booked tour revenue tracking



http://www.calltrackingmetrics.com/

Call Tracking —What is it, how does it work and why is
it important to your business performance!

Tracking the Customer Journey .

Discover which marketing campaigns, website %
pages, and keywords are driving phone calls and '
conversions. Our call tracking software provides

keyword-level attribution and mobile click-to-call

tracking, allowing you to optimize campaigns for

RO, nm Q]
With rich caller profile and campaign data, you S — —
can track the customer journey across online

and offline channels and make the most of - — @
every conversion.

¢ B} .
-



Presenter
Presentation Notes
Does anyone currently use a call tracking program for marketing initiative performance?


Call Tracking

g e FEE]
: 215 213 212
194 194 195
g 184 — 184 s 184 —
_E. 167 172 -
E 145 -
— 128 123 128 124
[==%
103 100
100 : — s B9 L]
N B 2 o
i [N == . = — B |
=1 — = —_ = [ fa— = = L =

1 ] 2 ] |
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Periad Unigue Giobaily Unigue - Ring Timse i=rutes) : Tl Tame (mimom ¢ Total Time (m-ues! - Score
0:04 % 34748 352 4% — —
g 1= | -] total
2,865 2,657 e e PEER 0.00 1,105 24.12% $145,832.86
L 25809 307 =.;ﬂ % =.msa

THCOTEE BN ST G 1273 265.47 == 17520 = E .
Referral a7 667 584 03 5 407 =% 411~ oo - Al

2.3 14364 7% G367 a7 403073 - - e s
Google AdWords 824 551 478 005 35501 e o o :
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Ad Extension 1,034 87 567 0054 337 3434 L ” i
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114 172187
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TripAdvisor 106 82 73 05 4 333 ki R . .
Mo rat » 20.75% pse.02

2318 1788 158% 953 T 653 i 3
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Call Tracking for marketing channel performance

Tracking Source « |+

Hour Week Month

153
150 144 = 147 147 -
135
132 120
Y 125 126 128
& s 1s
o m 13 m
= 105 105 108 108 105 106 108
2 100 o a9
£ 100 5 94 94
=3
= 78
=
a
i I
E -l =
0
Jan1 Jan 2 Jan 3 Jan 4 Jan & Jan & Jan 7 Jan & Jan & Jan 10 Jan 11 Jan 12 Jan 13 Jan 14 Jan 15 Jan 16 Jan 17 Jan 18 Jan 139 Jan 20 Jan 21 Jan 22 Jan 23 Jan 24 Jan 25 Jan 26 Jan 27 Jan 28 Jan 29 Jan 30 Jan 31
Source Total Period Unigue Globally Unigue Ring Time (imir Total Time iwiruie Score Conversions Conversion Rate Revenue
e totals 3,658 2,409 2,293 27.17% $149,998.35°
Other 104 . . i 21 0.00% 229556
records on oLther pages 11,10 b=t
Google AdWords 575 No rating 253 23.60% 3470518
S i S
Google Organ :3-:_2 Na rating 227 27.92% 31,8116
356 326
Referral o No rating 130 24.33% 25,526.77
Bo1n
) -
Direct o e = A5 Na rating 36 24.30% 16,303.47
1 " 6.48% 1,668.00 =
Brochure 318 ) Nao rating 93 29.25% 18,435.66
8.69% 21.93 toul
) -
Ad Extension 260 78 165 w0z No rating 62 23.35% 7.511.37
e e e . R
Email 10% -"3_ 70 Na rating a4 4314% 5410.24
2.79% 2.00% 1.91%
100 69 67
Yelp - i No rating 19 19.00% 2,489.45
2.73% 1.89% 1.83%
TripAdvisor 2':?‘_ | 59 ) 53 No rating 25 29.41% 308513
3% 1%
Yahoo Organic = = Nao rating 18 24.66% 241036
2.00% 1.48%
4:06 & . —
totals 3,658 2,409 2,293 994 27.17% = $149,998.35




Marketing channel call tracking & attribution
Closing the gap with a 360 degree view of marketing performance

Kenneth Findeisen =t r\ & Mon Oct 22nd
e e s ®l Google AdWords : | ®12:53 P
s novemnber 23 @12:30PM sudio 1122 PN

B08) 280-242 o Wi Eoogle.co " i
| U A014 NoT prowvided $3%.24 40 07-43 ™ Arsyered

< I3 [
1

Meil HO}“: E r\ B Wed Oct 24th
fmEEy SEe _EEST silable 28th -§'53f'."|ljl:llf_||1"" o ' O 0212 B
watch gctober 27th

. [@Trmss12.70 I 49 20:59

(Dinrer Sunset Cruise Brochure)

=l Brochure
= Anzwered

|Jeremy Stanley A Yelp E whalewstch discount r\ & Thu Feb 15th
(816) 726-542° o | (208) 4273244 visitor data not available <2716 2pm . I @ 05:11 BM
Kansas | 10 US (Yelp Iisting - $217.97 ol 0612 o Anzwered

& courtney power #E Thu May 10th

i =
Leshan,George 2 _ ) i
(216) 413-6142 Errr el “ Il ETTTE) ©10:07 AM
T 9 power adventure may
iy Answersd
' d 55355 % |25t @10AM $999.75 43 03:00 T AneEE
= -
TOM KRISTENSEN ¥ Bing Paid ] = - i Sz 0c 13th
(3051 296-9915 e B mya 10/14 all day ©11:02 AM
05) 296-9915 (305) 67 9 adventure $310.00 PR
(Bing Ads) 430257 Anzwered
Al 93 25% %cpc /01 Bra




Google Ads — CPC — Paid Advertising

O
N 89

OF PAID CLICKS ARE
INCREMENTAL
TO ORGANIC CLICKS




(€ e} g|e zipline utah § Q
Goal is to dominate the SERP!
(especially on mobile search)

All Maps Shopping Images News More Settings Tools

About 1,510,000 results (0.44 seconds)

Uinta-Wasatch-Cz

Ziplineutah.com - Zipline Utah Coming Soon 1a,Wasatch,Ce
"4

www.ziplineutah.com/ »

www.ziplineutah.com Zip lines in Utah Ride 3600ft Long. Book Online. Buy Gift Cards Online. Open
Mon-Sat.

School Dance Activity - Group Play - Free Zipline - Accommodation Details - Course Info

oQ0rem

o
. ‘ m Provo
S See photos oSpanish Fork

ZipLine Utah: Zip Line Tours

www.ziplineutah.com/ ¥

Longest Zipline in the world over water. Our exclusive zip line tours include OutBack, Soaring With

Eagles, Kingfisher and Screaming Falcon. Book Your ... Zi pI i ne Uta h Website

Course Info - Free Zipline - Need To Know - Groups
P P 4.8 Yok 89 Google reviews

Tourist attraction in the Wasatch County, Utah

Videos Address: Heber City, UT
Hours: Open - Closes 5PM
Phone: (866) 923-1063

Suggest an edit

Know this place? Answer quick questions

Ziplin Utah Longest Zipline Utah longest Deer Creek Reservoir >
Continuous zip line zipline in the world over Zipline Questions & answers
Ask i

course water See all questions (7) = & aueston
Zipline Utah Zipline Utah At Your Leisure -8) Send to your phone Send
YouTube - Apr 1, 2017 YouTube - Jun 30, 2016 YouTube - Jun 20, 2016

Reviews Write a review Add a photo
Zipline Adventure and Tours, Utah o "Great customer service and our family enjoyed the zip line very
www.ziplineutah.com/course-info.htm| ¥ mucht!

"The owner Jon told us all about the place, pretty cool Jon-

the world. ... The Screaming Falcon Adventure (full) tour is the premier zip line in the country. ... If you 1o Thanks for having us”

Come experience the Screaming Falcon Adventure course, the longest continuous zip line course in @
have any doubt in your physical abilities please consider the Kingfisher course ...

- "Great service and helpful people who are alwavs friendlvy and



About 131,000 results (0.56 seconds)

Maui Ziplining Tours | Amazing Views & 5 Star Reviews | zipline.com * _
www.zipline.com/maui ¥ (808) 427-0951 Anatomy of an ad cl |ck

Prepare for an Adventure that'll Sweep you Off your Feet & Take your Breath Away. Fly Over 90 ft
Canyons. Voted #1 Hawaii Zipline. Book Mow, Save 510/Person. Knowledgeable Guides. Breathtaking
Views. Types: 8 Lines for 3.5 Hours, 11 Lines for 4 Hours, 5 Lines for 1.5 Hours.

§ 2580 Kekaa Dr #115, Lahaina, HI - Open today - 7:00 AM — 6:00 PM

It's All About Kuleana Maui Locations
Preserve Hawaii's Natural Beauty Award winning course
Guided Maui Zipline Tours Available on the slopes of Haleakala

Maui Zipline Discount - MauiActivities.com
www.mauiactivities.com/ »

MauiActivities.Com has it all. Book Online Mow & Save. Local Agents on Maui.
Activity Combo Packages - Maui Luaus - Maui Helicopter Tours - Starting at $86.95

Best Maui Zipline Tours | Lowest Price Guaranteed
www.mauiticketsforless.com/ ~
5-Star Rated Zipline Tours. Longest On The Island. Beginner Or Advanced Options!

Jungle Zipline | Maui's Ultimate Zipline | junglezip.com
www. junglezip.com/ «
Fun Adventure For The Family. Fly Through The Jungle & See Maui's Beautiful Landscape. State Of .

Maui Zipline Company (Wailuku) - 2018 All You Need to Know ...
https:/www.tripadvisor.com » ... » Maui » Wailuku > Things to Do in Wailuku

% J Kk Rating: 5- 1,156 reviews

All reviews first timers afraid of heights great fun maui tropical plantation entire family these guys zip
line experience plantation grounds great family experience ...

THE 10 BEST Maui Zipline & Aerial Adventure Parks (with Photos ...
hitps./www.tripadvisor.com/Attractions-g29220-Activities-c61-t245-Maui_Hawaii.himl =

Maui weather essentials. ... Skyline Eco-Adventures Zipline Tours. ... Hiking & Camping Tours, Zipline &
Aerial Adventure Parks.

Kapalua Ziplines - Flyin Hawaiian Zipline - Skyline Eco-Adventures ...

1. Searcher clicks the ad, lands on the website and
books a tour online.

Tour revenue booked is recorded in Google Ads
and Google Analytics platforms
2. Searcher clicks the ad, lands on the website
and calls. (hopefully to make a booking)

Use call tracking to record call booked revenue

3. Searcher is on their mobile device and uses click
to call to call the 808-427-0951

Use call tracking to record call booked revenue




Paid Advertising Performance Measurement

Acquisition Behavior Conversions eCommerce -
Source / Medium
Pages / Session Avg. Session Duration Ecommerce Conversion
Users New Users Sessions Bounce Rate Rate Transactions Revenue +

Paid/CPC Ads

19,377 1

30.37% 6.29 00:04:19 8.62% 666  $220,033.53
fiey for View: 00:04:12 : % of T

% of Total: 2 : Avg for Vie Avg for v Avg w: 00 Avg for v % of Tota

(91,495) (-20.12%) ( (B S 0
1] google/ cpc 9,656 (72.74%) 7,611 (70.60%) 14,603 (75.60%) 25.27% 6.61 00:04:34 9.44% 1,379 (82.77%) || $182,692.30 (83.03%)
2] bing/ cpc 1,655 (12.47%) 1,371 (12.72%) 2,221 .50%) 19.54% 8.42 00:06:20 11.26% 250 (15.01%) £32,856.69 (14.93%)
3] yahoo/cpc 153 5 118 207 (1.07%) 26.57% 7.36 00:05:05 11.59% 24 (1.44%) $3,122.38 (1.42%)
44 facebook /cpc 1,810 (13.64%) 1,681 (155 2,286 (11.83%) 73.80% 2.09 00:00:42 0.57% 13 (0.78¢ $1,362.16 (0.62%)

Acquisition Behavior Conversions | eCommerce -
Account
Pages / Session Ecommerce Transactions
Clicks ¥ Cost CPC Users Sessions Bounce Rate Revenue

Goog Ie Ads Conversion Rate
13442 | $19,091.44 $1.42 9,656 14,603 5.27% 9.44%  1379| $182,692.30

% of Total: % of Total: 100.00% Avg for V s of Total: % of Total: Avg fi : Avg fe % of Total: % of To %
100.00% (13,442) (519,001 44) $1.42 (0.0 5.74% (61,365) 15.96% (91,495) : ) 6% (6,486) 48 )
1. 13,147 (97.81%) | $18,826.62 (98.61%) $1.43 9,523 (98.41%) | 14,421 (98.75% 25.27% 6.59 9.42% 1,358 (98.48%) | $180,342.78 (98.71%)




Account

Google Ads ROAS (return on ad spend)

Acquisition

Clicks ¥

Online Booked

1.
&0
50 48
wn
3
40
f-:_ 36
= 33 o
o
=
n 30 27
=l
o
20
10
a
Jan1 Jan 2 Jan 2 Jan 4 Jan 5
Source Total
pe totals 1,135
Google AdWords 875
77.08%
Ad Extension 260
22.91%

13,442

% of Total:

Cost

$19,091.44

% of Total: 100.00%

CPC

$1.42

Avg for View:

Users

30

Jan 14

100.00% (13,442) (519,091.44) $1.42 (0.00%)
13,147 (97.81%) S18,826.62 (98.61%) $1.43
Call Tracking
23 34
27 28 = 27
21
18
Jan & Jan 7 Jan B Jan 2 Jan 10 Jan 11 Jan 12 Jan 12
Pericd Unigue Globally Unique Ring Time [0
750 697 o0e
/567
379 532
51.01% 46 E7T%
178 165
15.68% 14549

9,656
% of Total:
15.74% (61,365)

9,523 (98.41%)

47

Jan 15

Behavior

Bounce Rate
Sessions

14,603

% of Total:
15.96% (91,495)

25.27%

Avg for View:
38.01% (-33.53%)

14,427 (98.75%) 25.27%
49
39
a7
25
22
Jan 186 Jan 17 Jan 18 Jan 19 Jan 20
Talk Time: (smir Total Time (i
4:07 ® Sl
487705 475282
4118 4157
3662.598 371135

Conversions €Commerce ¥

Pages /
Session

Ecommerce

Conversion Rate

6.61

9.44%

Transactions

1,379

Revenue

$182,692.30

Avg for View: Avg for View: % of Total: % of Total: 21.28%
5.53 (19.61%) 7.09% (33.21%) 21.26% (6,486) (5858,485.20)
T
6.59 9.42% 1,358 (98.48%) $180,342.78 (98.71%)
&1
56 56
54
51
43
41
26 a7
21
28
Jan 21 Jan 22 Jan 23 Jan 24 Jan 25 Jan 26 Jan 27 Jan 2B Jan 29 Jan 20 Jan 21
Score Conversions Conversion Rate Revernue
0.00 = 321 28.28% "= $42,216.55 ©%
No rating 2559 29.60% 3470518
No rating 62 23.85% 751137




Google Ads - What did | spend and what did | get?

Ad click online Ad click call Total booked revenue Total spend

booked revenue booked revenue

$182,692 $42,216 $224,908 $19,091 11.78




Google Ads Conversion Tracking

‘ GOOgIe Ads | TRK Creative » All campaigns Q u K 0 *! ®

: .
paigns QOverview - SR, Y = m ¥ i :
Find campaigns b4
FILTER COLUMNS REPORTS OWNLOAD EXPAND MORE |
Search campaigns Recommendations
Y  Campaign status: All X
RESET
Display campaigns Campai i
paigns fr ; . - Interaction Conv. ||Conv. value
D [ ] Campaign Bid strategy Impr. Interactions ki Avg. cost Cost wiakis P
Video campaigns Ad groups
Total: Campaigns @ 2,782,194 C[icky\:ifii 4.02% $1.86 | $207,666.43 | 1,296,444.72 6.24
d, Paused, and Removed RS et 0O e Q] 162,183 SZI‘FC?;Z 35.20% $0.93  $53,294.99  935650.82 17.56
Videos 0O e Q] 113,715 1§I‘17c g 12.06% $3.01 $41,270.75  129,302.75 3.13
Landing pages
O e Q] 128,681 ;iﬁg 6.16% $3.80 $30,132.75  66,900.04 222
Keywords
Audiences O e [Q ] 74,324 é’lfﬁ 8.92% $3.96  $26262.40  58,842.82 2.24
Demographics 4357
0O e [Q ] 34,475 clicks 12.64% $3.06  $13351.15  29,050.93 218
Topics
o : O e =3 19,499 ;éﬁg 11.41% $4.30 $9,556.77 1568327 1.64
acements
O e [Q ] 38,241 Czhliz 5.64% $4.34 $9,350.89  15,615.32 1.67
Settings
o
Locations O o =3 3,049 N‘ULQ 33.09% $0.44 $44674  11978.34 26.81
Ad schedule O o Q] 7,324 3.97 $2.0 54 20
Devices O o Q] 17,859 Ci‘ffj; 5.97% $3.50 $3,730.51 3,890.74 1.04
Advanced bid adj. O x Q] 5,030 C”’% 6.36% $2.53 $808.67 3,307.55 4.09




Remarketing — Google and Facebook

Bring visitors back to your website and (almost) double the eCommerce conversion rate

User Type
Pages / Session Avg. Session Duration Ecommerce Conversion
Users + New Users Sessions Bounce Rate Transactions Revenue Rate

61,365 56,297 91,495 38.01% 2.93 00:04:12 6,486  $858,485.20 7.09%

% of Total: 100.00% % of Total: 100.00% % of Total: 100.00% Avg Tor View: 38.01% Avg for View: 5.53 Avg for View: 00:04:12 % of Total: 100.00% % of Total: 100.00% Avg for View: 7.09%

(61,3653) (56,297) (91,495) (0.00%) (0.00%) (0.00%) (6,486) (5858,485.20) (0.00%)

1. 57,194 (75.37%) | 56,297(100.00%) | 56,297 (61.53%) 37.99% 5.48 00:04:03 3271 (5043%)  $422,748.66 (49.24%) 5.81%
2 I Returning Visitor I 18,692 (24.63%) 0 (0.00%) 35,108 (38.47%) 38.05% 5.60 00:04:25 3,215 (49.57%) $435,736.54 (50.76%) 9.13%

VISITOR YOUR SITE VISITOR LEAVES TOURAD ON

OTHER SITES




Google

Google My (your) Business!

zipline utah

v Q

All Maps Shopping Images Settings Tools

About 1,510,000 results (0.44 seconds)

Ziplineutah.com - Zipline Utah Coming Soon
www.ziplineutah.com/ ¥

www.ziplineutah.com Zip lines in Utah Ride 3600ft Long. Book Online. Buy Gift
Mon-Sat.

School Dance Activity - Group Play - Free Zipline - Accommodation Details - Course Info

Online. Open

ZipLine Utah: Zip Line Tours
www.ziplineutah.com/ ¥

Longest Zipline in the world over water. Our exclusive zip line tours include OQutBack, Soaring With
Eagles, Kingfisher and Screaming Falcon. Book Your ...

Course Info - Free Zipline - Need To Know - Groups

Videos

Ziplin Utah Longest Zipline Utah longest Deer Creek Reservoir

Continuous zip line zipline in the world over Zipline
course water
Zipline Utah Zipline Utah At Your Leisure

YouTube - Apr 1, 2017 YouTube - Jun 30, 2016 YouTube - Jun 20, 2016

Zipline Adventure and Tours, Utah

www.ziplineutah.com/course-info.html v

Come experience the Screaming Falcon Adventure course, the longest continuous zip line course in
the world. ... The Screaming Falcon Adventure (full) tour is the premier zip line in the country. ... If you

Uinta-Wasatch-Ce *
National Fores .

o0Orem

(=]
Provo

=Spanish Fork

Zipline Utah Website

4.8 %k dkk 89 Google reviews ’0'
Tourist attraction in the Wasatch County, Utah .’

‘0
Address: Heber City, UT ’0

Hours: Open - Closes 5PM ~ '0’

Phone: (866) 923-1063 | »

Suggest an edit

Know this place? Answer quick questions

Questions & answers

Ask a question
See all questions (7)

8] Send to your phone Send
Reviews

Write a review Add a photo

"Great customer service and our family enjoyed the zip line very
much!!!"

3 "The owner Jon told us all about the place, pretty cool Jon-
4% Thanks for having us”




Performance measure your GMB

UTM tag your GMB Website button & track the phone #

source / Meaium

Pages / Session Avg. Session Duration Ecommerce Conversion
Users ¥ New Users

Rate

Sessions Bounce Rate

Website Button

7,125 5,966

Transactions

329

Revenue

$137,657.83

329(100.00%)

$137,657.83(100.00%)

Conversion Rate

14.73% "

Revenue

$8,618.98 ol

8,785 22.19% 0.2 0:03:09 3.75%
% of Total: 14.15% % of Total: 12.12% % of Total: 14.47% Avg for View: : % Avg for View: 4.17 | Avg for View: 0 23 Avg for View: 2.41°
(50,350) (49,218) (60,701) (-4 (24.68%) (3 9 (55.60%)
gﬁgg'ﬁ my business / website 7,124 (99.99%) | 5965 (99.98%) = 8,784 (99.99%) 22.19% 5.20 00:03:09 3.75%
Ca”S Source Total Period Unique Globally Unique Ring Time (minutes) Talk Time (minutes) Total Time (minutes) Score Conversions
0:19 98 3:029% 3:37 92 - s
o totals 129 100 78 . - . 0.00 ="= 19 Wl
41,8519 391.83 7= 468.68 ¢
Google My Business Listing 129 100 78 0:19%8 T SEi No ratin
100.00% 77.52% 60.47% 41.85 @ 391.83 ©° 468.68 ©@ £

14.73%

8,618.98




Facebook/IG Advertising

E‘ Tom Kratsch

gz News Feed cee

° Messenger

g Watch L

m Marketplace

Shortcuts

+ See More...

Explore
Events 1

p Pages

@ Fundraisers

CMH Heli-Skiing & Summer Adventures see
CMH Sponsored - Q

Massive Vertical, deep powder, & luxury adventure lodges. This is CMH.

CMHHELI.COM
More Terrain, More Turns Book Now
This trip is for you.

OO You and 38 others 4 Shares

i Like () Comment ¢ Share




Your people are here

(31 1
o

Two billion people use 1 of every 5 minutes people 500 million Instagrammers
Facebook every month. in the US spend on mobile is use the app every day.
on Facebook or Instagram.

You can run Facebook ads on any budget




CREATE AUDIENCE

Location o Vv

CANADA

All Canada
UNITED STATES
All United States

[ -

B (New Audience)

250K - 300K monthly active people @

Demographics

Age and Gender

Self-reported information from people in their Facebook profiles. Information only available for people aged 18 and older.

Age and Gender v

Age
18 + — Any=*

Gender

Women

B 49% Women
54% All Facebook

Interests o Vv

@ 51% Men
46% All Facebook

INTERESTS > ADDITIONAL
INTERESTS

CMH Heli Skiing and Heli Hiking
Snowcat skiing

+
Connections v
Pages v

People Connected to

'y

People Not Connected to

e

Advanced >

Relationship Status

Self-reported data from people who list a relationship status on Fa...

23%

14%

-25% -20%

Page Likes

5%

14%

18-24

8%

3%
[

-26%

25- 34

22%

People on Facebook

Country: United States of America, Canada #

Location

299, 25%
35 - 44 45 - 54

26%

Education Level

23%

14%

21%

55-64

Activity

12%

65 +

7%

The highest level of education reached based on self-reported dat...

61%

+23%

25%

-16%

65%

10%

+21%



CREATE AUDIENCE

Location o

CANADA

All Canada
UNITED STATES
All United States

.

B (New Audience)

250K - 300K monthly active people €@

Demographics

Top Cities Top Countries

Cities

Age and Gender

Calgary, Alberta, Canada

Denver, Colorado, United States

Houston, Texas, United States

Age
18 =+ —| Any =
Gender
All Men Women
Interests o

INTERESTS > ADDITIONAL
INTERESTS

CMH Heli Skiing and Heli Hiking
Snowcat skiing

.

Toronto, Ontario, Canada

Vancouver, British Columbia, Canada
Atlanta, Georgia, United States
Montreal, Quebec, Canada
Manhattan, New York, United States
New York, New York, United States

Erie, Pennsylvania, United States

Connections

Page Likes

Top Languages

Selected Audience
2%
2%
1%

0.9%
0.9%
0.8%
0.7%
0.7%
0.6%

0.6%

People on Facebook

Country: United States of America, Canada

Location

See All

Activity

v Compare
+325%
+275%
+0%
-18%
+125%
+14%
+40%
-30%
-45%

+500%



All Ganada
UNITED STATES
All United States

ke

Age and Gender

Age
18 ¢+ |— Any*+
Gender
Interests -]

INTERESTS > ADDITIONAL
INTERESTS

CMH Heli Skiing and Heli Hiking

Top Categories

1 Hotel Resort

2 News & Media Website
3 Travel Agency

4 MoviefTelevision Studio

5 Sports & Recreation Venue

6 Broadcasting & Media Production Company

7 SkiResort
8 Personal Blog
9 Magazine

10 Tour Agency

Revelstoke Mountain Resort « Jackson Hole Mountain Resort

Unofficial Networks « Travel + Leisure
Ski.com « Bookvip.com

Warren Miller Entertainment

Liftopia

Teton Gravity Research « NPR

Telluride Ski Resort « Snowbird « Park City Mountain « Squaw Valley Alpine Meadows « V

Jerry of the Day

SKI Magazine « FREESKIER Magazine « Southern Living « Dusty Old Thing

Whistler Blackcomb « Travelzoo

Snowecat skKiing

-

See All

Connections

Pages

People Connected to

.

People Not Connected to

.

Advanced

Page Likes

Facebook Pages that are likely to be relevant to your audience based on Facebook Page likes.

Page
CMH Heli-Skiing & Summer Adventures
Revelstoke Mountain Resort
Unofficial Networks
Ski Utah
Protect Our Winters
Ski.com
SKI Magazine
Telluride Ski Resort
Snowbird

Warren Miller Entertainment

Relevance ¢ + Audience Facebook ¢
1 9.9K 64.5K
2 7.8K 70.3K
3 13.6K 144.9K
4 8.6K 96.5K
5 8.4K 94 2K
6 9.7K 110.5K
7 12.8K 147.5K
8 9K 113.1K
9 10K 126.3K
10 12K 161.2K

Affinity #

Y]
S
[55)
>

865x

730x

699x

696x

681x

676x

621x

619x

580x

Saa Mnra




Facebook Advertising ROAS

n = Ads Manager siness Q TRK Creative Group Inc v 20 K {}
Updated just now () £
Q, Search ~ Y Filters ~ ~ampaign Delivery: Any X npressions (Campaign): > 0 X == Clear Jan 1, 2018 —Jan 31,2018 w»
B: Account Overview ) Campaigns 28 Ad sets Ads
Qo
'(._-)' Rules = View Setup () Columns: Conversions w Breakdown ¥ Reports »
Cost per Website Website Website
Campaign Name v &L Reach Impressions P Budget Amount Spent Ends Link Clicks Purchases Purchase
Result Purchases .
Conversion ROAS (Return
() 55,216 137,843 $5.65 Usingadse... $1,419.35 Ongoing 3,249 251 $31,470.30 2217
Per Purchase
[) 4,892 23,440 $3.96 Usingadse... $300.59 Feb 18, 2018 493 76 $8,553.09 28.45
Per Purchase
() 5,438 14,008 $0.19  Using ad se... $154.97 Ongoing 815 56 $5,816.47 37.53
Per Link Click
Results from 3 campaigns 60,603 175,292 — $1,874.91 4,557 383 $45,839.86 24.45
People Tota Total Spent Tota Tota Tota Average
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|l 0 [0 Yelp TOr BUSINesSS UWNers

Log In Sign Up

More W ¥ 8 o Busine

Showing 1-10 of 26

PEOPLE

LOVE US
On

Scenic Helicopter Tours

BROREL 28 eviews

Tours

and the Surrounding
Area

“I highly recommend the helicopter tour when you nywhere
near Gatlinburg/Sevierville, TN. We went on our honeymoon & it
was my first helicopter ride. My husband loved seeing
yelp.com read more

Adventure Park Ziplines [ 747-4309 Tremont

BO0BEL 29 reviews 1628 Parkway

Ziplining

“I'm not one to write reviews, i > deser it. My friends
and | had a wonderful time h

guides and both gentlemen are funny, make you feel

safe..

All Results
Suspension Bri

- S ! fe I
1. Legacy Mountain Ziplines (833) 3 ol fj;'m._ il

1 Upper Middle South Sho

- 29 reviews 2
Dubbye v !
t Parks, Ziplining, Ki Creek Rd

I_EGABY MDUNTAIN “Had a fantastic time siphoni i cy Mountain Ziplines.

T Our guides were Austin and Wyatt and ad m
B e Neews!




Find tacos, cheap dinner, Max’s Near address, neighborhood, city, state or zip

‘" Restaurants v ﬁ Home Services W & Auto Services Vv More W / Write a Review 8B For Businesses

YW Write a Review {3 Add Photo | [ Share | R Save

Adventure Park Ziplines o ciines
nnmﬂt 29 reviews | i Details

Ziplining | Edit
Adventure Park Z$
2017
CERTIFICATE of
Map data ©2019 Google EXCELLENCE
Q@ 1628 Parkway / Edit

Sevierville, TN 37862

0 Get Directions

g (866) 747-4309 ¢
adventureparkziplines.com

® Message the business

Q Send to your Phone

(») Watch video as Seeall 23

™~

'ﬂl Save $20! @ Today 8:00 am - 11:00 pm ©pen now
Hours
“This place is a great place to get your feet off the ground for a first time zip liner.” By appointment only
A IR AREGRNS Mon 8:00 am - 11:00 pm
Tue 8:00 am - 11:00 pm
_ Wed 8:00 am - 11:00 pm
. “We had our 10 and 11 year olds with us and these guys could not have been nicer or Thu 8:00 am - 11:00 pm
more patient throughout the experience.” in 2 reviews Fri 8:00 am - 11:00 pm

Sat 8:00 am - 11:00 pm

Sun 2:N0 am - 11:N0 nm_Onan now




Google
Analytics

Measuring your Yelp listing performance
Website visits from your Yelp listing

Acquisition
Source / Medium
Users New Users
1,690 1,613
% of Total: 1.54% % of Total: 1.49%
(109,873) (107,950)
yelp-cta-mobile / yelp 561 (31.29° 487 (30.19%)

yelp.com / referral
m.yelp.com / referral
yelp-cta-web / yelp

m.yelp.fr / referral

yelp.ca / referral

341 (19.02%)

(5%

803 (44.79%) 758 (46.99%)
85 (4.74%) 68 (4.22%)
1 (0.06%) 1 (0.06%)

2 (0.11%) 2

297 (18.41%)

(0.12%)

Behavior

Sessions Bounce Rate

2,065 21.36%
% of Total: 1.38% Avg for View: 48.94%
(149,357)

645 (31.23%) 19.53%
396 (19.18%) 18.69%
024 (44.75%) 23.70%
96 (4.65%) 21.88%
2 (0.10%) 50.00%
2 (0.10%) 0.00%

Pages / Session

3.19

3.93

3.00

7.50

Avg. Session Duration

Avg for View: 0
(3

0:02:43

00:02:39

00:04:26

00:01:57

00:03:29

00:00:18

00:03:14

Conversions eCommerce

Ecommerce Conversion

Rate
7.65%
Avg for View: 3.75%
(104.10%)

10.08%

5.60%

A4.22%

16.67%

0.00%

0.00%

Transactions

158

% of Total: 2.82%

(5,599)

65 (41.14%)

38 (24.05%)

39 (24.68%)
16 (10.13%)
0 (0.00%)

0 (0.00%)

Revenue L 2

$56,251.41

% of Total: 2.67%
($2,107,016.72)

$24,319.50 (43.23%)
$14,141.32 (25.14%)
$12,235.76 (21.75%)
$5,554.83 (9.88%)

$0.00 (0.00%)

$0.00 (0.00%)




calls/forms/texts

40

40
31
30
o 20
'8 17 17
4 13 . 13
1 11 1 o 1n 1
10 8 o 3 8 8 8 8 o g g 2 °
6 6 6 6
4 5 4 5 > > 0 ; 4 4 4
2 2 2 2
0 |- I || ||

Jan 2018 Feb 2018 Mar 2018 Apr 2018 May 2018 Jun 2018 Jul 2018 Aug 2018 Sep 2018 Oct 2018 Nov 2018 Dec 2018 Jan 2019

(=)}
S

Source Total Period Unique Globally Unique Ring Time (minutes) Talk Time (minutes) Total Time {minutes) Score Conversions Conversion Rate Revenue
g y Unig g
0:10898 1:47 &8 1:57 ¢ - .
totals 446 321 295 i 0.00 92 31 ol 6.95% "€ $12,440.35 0
79.87 10 796.95 = 876.82
. avg g avg . avg
Yelp 446 321 295 0:10 1:47 i 1:57 i Ve =t 6.95% 12,440.35
100.00% 71.97% 66.14% 79.87 o 796.95 o= 876.82 101!

Online booked Call booked revenue Total revenue Spend (Yelp CPC) Acquisition Cost

revenue

$56,251 $12,440 $68,691 $3600 5.2%




o)C) advisor®  Buenavista ~ L i - o K

Cart Trips Inbox -
About Buena Vista Hotels Vacation Rentals Flights Restaurants Things to do Cruises eee
United States > Colorado (CO) > Chaffee County > Buena Vista > Things to Do in Buena Vista > Moah's Ark Colorado Rafting & Aerial Adventure Park, Buena Vista: Hours, Address, Noah's Ark
Moah's Ark Colorado Rafting & Aerial Adventure Park Coleorado Rafting & Aerial Adventure Park Reviews: 5/5

SPUR ON

(]
20% off Lifts & Lodging "ﬂ'
Kids Ski Free Steamboat

$100 Res;er:tnpdr:gtapw
Noah's Ark Colorado Rafting & Aerial Adventure Park

(@)@ (@)Xe)X®) 1,441 Reviews #3 of 19 Tours in Buena Vista Outdoor Activities, Boat Tours & Water Sports, Tours, Mare
@ 23910 US Highway 285 S, Buena Vista, CO 81211-9571 (D Open today: 8:00 AM - 8:00 PM

Q Save 4 Share

@ Certificate of Excellence

Book In Advance

(@ Tours from Noah's Ark Colorado Rafting & Aerial Adventure
Park tend to sell out - travelers recommend booking in

advance!

Half-Day Whitewater Rafting in From $73.38"
Browns Canyon
WHITE WATER RAFTING I o ‘
Full Day Browns Canyon Rafting From $104.29%
WHITE WATER RAFTING

More Info |
Park and Paddle Package From $140.16%

4WD, ATV & OFF-ROAD TOURS More liifo | @1 Al pthOS (274} i




Traveler Overview About Contact
About BuenaVista  Hotels  Vacation Rentals  Flights  Restaurants Thingstodo Cruises see 5.0 @@@®@@ 1+ 401 reviews Discover Noah's Ark Colorado Rafting on the World-
- ' Class Arkansas River - Colorado's #1 Raft Trip. BrownSCar
United States > Colorado (CC) > Chafiee County > Buena Visla > Things to Do in Buena Vista > Noah's Ark Colorado Rafling & Aerial Adventure Park, Buena Vista: Hours, Address, Noah's Ark Excellent I ©5% Noahms Arkis 2 ntat\onany relcqgmzed |r|dlu51ry leader AdvennEEEE
Noah's Ark Colorado Rafling & Aerial Adventure Park Colorado Rafling & Aerial Adventure Park Reviews: 5/5 Very good I 29 In outdoor recreation specializing in creating 0.
extraordinary Colorado adventures for families S
SPUR ON Average | 1% and more =
Poor I 1%
20% off Lifts & Lodging (@ Open Now
: ¢ malﬁio Terrible | 1% P Google r
::gzim Fre{eC i at. Hours Today: 8:00 AM - 8:00 PI Map data ©2018 Geogle
c2or Cred m see all hours -
Restrictions apply _ TRAVELERS TALK ABOUT e ggg:u US Highway 285 8, Buena Vista, CO 81211
Q () Suggested duration: More than 3 hours
= A “the river’(221 reviews) | 0O Website €, +1719-395-2158
¥ [=]
Noah's Ark Colorado Rafting & Aerial Adventure Park &3 “brown's canyon' (53 reviews) S
@@@@®@® 1,441 Reviews #3 of 19 Tours in Buena Vista Qutdoor Activities, Boat Tours & Water Sports, Tours, More “Topes COUrse’(24 reviews) Improve This Listing
@ 23910 US Highway 285 S, Buena Vista, CO 81211-9571 (0] Open today: 8:00 AM - 8:00 PM
Q Save A Share
Does this place or activity require reservations? [1Yes [1No [JUnsure

@ Certiicate of Excellence

Book In Advance

Ways to Experience Noah's Ark Colorado Rafting & Aerial Adventure Park

(® Tours from Neah's Ark Colorado Rafting & Aerial Adventure
Park tend to sell out - fravelers recommend booking in
advance!

Half-Day Whitewater Rafting in
Browns Canyon
WHITE WATER RAFTING

From $73.38

More Info |

e
i
Full Day Browns Canyon Rafting
WHITE WATER RAFTING

From §104.29%

lore Info

Half-Day Whitewater Rafting in Browns
Canyon
191 Reviews

Discover some of Colorade’s top rapids on a 3-hour whitewater
rafting excursion. Offered at two...

Full Day Browns Canyon Rafting
@@@@® 68 Reviews

Experience the adrenaline rush of a whitewater rafting trip in
Colorado’s Browns Canyon, just

Park and Paddle Package
@@@@@ 6 Reviews

Browns Canyon National Monument is a short drive south of
Buena Vista; with this adventure package, climb high above the
Arkansas River, catch ziplines.

Park and Paddle Package From $140.16

AWD, ATV & OFF-ROAD TOURS

More Info &1 All photos (274) from from
$104.29 | MorelNe $140.17 | MorEIn®
35
20
E 25
a
= 21
E
5 2 18
=
n
= 15
= 15
12
10 9
7
5
- N E N l____ N B - . _,J_
Jan 8 Jan 22 Feb 19 Mar 5 Mar 19 Ap Apr 16 A,pr 30 May 14 May 28 Jun 11 Jun 25 Jul® JJl 23 Aug (1 Aug 20 Sep 3 Sep 17
Source Total Period Unique Globally Unique Ring Time fiianute: Talk Time i Total Time iminuts Scare Conversions Conversion Rate Revenue
4:03 9 o fak i wotal
o] totals 430 329 312 R i 0.00 =& 911 21.16% == $17.261.80 @&
e S e = P Mo rating 2l 17.261.20

100.00% 76.51% 72.56% 50.BD ™=






SEBAGO

watersports

KEY WEST'S FAVORITE
WATERSPORTS COMPANY

305-783-2788

Parasailing » Snorkeling » Sunset Sails
Eco Tours = Historic Schooner Sails




Acquisition Behavior Conversions eCommerce -

Source / Medium
Pages / Session Avg. Session Duration Ecommerce Conversion

Users + New Users Sessions Bounce Rate Rate Transactions Revenue

579 510 735 19.05% 5.67 00:13:22 9.39% 69 $17,528.12
View: 4.88 fi or View: 4.91% % of Total: 0.45%

% of Total: 0.17% % of Total: 0.15% % of Total: 0.15% Avg for View: 41.43% Avg for View: 4.88 Avg for View: 00:07:43 Avg fi % of Total: 0.28%

341,269) (337,530) (499,539) (-54.03%) (16.05%) (73.18%) (91.22%) (24,524) (53,886,003.08)

1 -brochure / print 579(100.00%) 510(100.00%) 735(100.00%) 19.05% 5.67 00:13:22 09.39% 69(100.00%) $17,528.12(100.00%)

Q totals 447 294 272 0.00 &8 76 9= 17.00% &= $19,833.94

2
cl 447 204 272 0:08 ™2 3:1g ™% 3:27 ™2
' . e - o i - Na rating 76 17.00% 19,833.94

Online booked Call booked revenue Total Revenue

revenue

$17,528 $19,833 $37,361 $1200 31.13
Cost:

¢ Design time
¢ Printing
e Distribution



Let’s chat about mobile device users.
Where traveler attention is today, online & on mobile

Percentage of all global web pages served to mobile

60%




How does your website perform on mobile?

https://zipthegulf.com/

Loading time on 3G: Good

Est. Visitor loss
(Due to loading time)

Exp@h"en
: ; . -ce the
Find out how to speed up your site to keep more Attraction, on th i

visitors.

Valye
e GUIFCOaS“

Ziplines ¢
Utﬂflng 6 m
- feet or flu
n




Is your website 100% optimized for mobile visitors?

* Website designed and programmed to Google best practices
* Optimized for speed

* Optimized for mobile friendly indexing

* Optimized for mobile online bookings

* Optimized for device —iPhone 15t

* Optimized for u/x (user experience)

Acquisition Behavior Conversions eCommerce ~
Device Category
Pages / Session Avg. Session Ecommerce Conversion
Users +  New Users Sessions Bounce Rate Durati Transactions Revenue
uration Rate
73,698 106,347 49.82% 2.62 00:02:17 7,487 $1,832,059.12 7.04%
5 of % of Total: 100.04% % of Total: 100.00% Avg for View: | Avg for View: 2.62 Avg for View: % of Total: % of Total: 100.00% Avg for View: 7.04%
73,669) (106,347) 49.82% (0.00%) (0.00%) 00:02:17 (0.00%) 100.00% (7,487) (51,832,059.12) (0.00%)
1] mobile 38,313 (51.59%) 38,087 (51.68%) 59,356 (55.81%) 52.20% 2.34 00:01:54 3,438 (4592%)  $778,152.86 (42.47%) 5.79%
2. desktop 28,701 (38.65%) 28,432 (38.58%) 36,067 (33.91%) 45.96% 3.07 00:02:50 3,252 (43.44%)  $849,676.68 (46.38%) 9.02%
3.| tablet 7,245 (9.76%) 7179 (9.74%) 10,924 (10.27%) 49.59% 2.65 00:02:32 797 (10.65%) = $204,229.58 (11.15%) 7.30%




Performance Reporting + Analysis + Strategy + Change
= PPC performance success!

December 2018 Executive Summary %

ACTIVITIES & TOURS MARKETING

Deep Dive: Performance By Platform %

December 2018 vs Last Year ACTIVITIES & TOURS MARKETING

$24,692.01 $192,401.76  7.79 Google
‘2(7:.0’5;% Online Bco:i?l;nf:l\ Tracking v\/a_lauae‘;;;zs\ Ad\/\/o rdS
PERFORMANCE SUMMARY BY NETWORK VS PREVIOUS YEAR
Online Booked &
Call Tracking

$24,692.01 $192,40176 . 779
Google Adwords $1087208 12701863 n77

50.41%

Network Cost Value / Cost

12712% 5041% 7%

$476232

$42,697.80

241,127

989

158,421 7,653 700
$214542 $2605530 Impressions Clicks Call Tracking Calls
12108% 6387% 52.21% 45.12% 41.29%
$582.21 $5,811.51 o,
446331/ ) $2$‘.‘223 1’e15511
.83% .
TR cpC Transactions + Call Conversions
$30,036.54 $240,911.07 v -4.66% 56.80% 29.79%
$13.01750 $15397393
13074% 56.46% y v 3210% $173 18 10.00%
. . o $22.27
149.68 11.19% $12.70
Avg Order Value Conv Rate Cost / Conv
15.70% v -10.56% 475.32%

PPC Traffic Overview %

(Google, Bing, Yahoo) ACTIVITIES & TOURS MARKETING

Monthly Social Dashboard %

December 2018 vs Last Year ACTIVITIES

OURS MARKETING

Share of PPC by Network Over Time

®oing © CallTracking @ google

$275.000.00
sesoc0000 $3,119.28 $47,924.55 L2 An facebook
$: 6 S 97 $1,685.04 $32,687.20 19.19 o
$225,000.00 Cost. Assisted Revenue + Call FB Assisted Value / Cost Ratio
$2} 1 53} 06 85.12% Tracking Revenue v -21.34%
$200.000.00 S48 e 46.62%
$175,000.00 $4385159 $4113407
$150,000.00
-t
$125.00000
$2363855 52-’ "
$100.00000 708201 $ (0] 271 s
« 275 total Facebook assisted conversions
$u 78 g %0 SHBOY2 51885072 s2212760 » 1 6 8 / 8 0 2 1 ! 5 2 3 2 . O 5 0 . 9 0 /0 2 8 2 in December, USA 30 day remarketing
$7500000 2154577 Smo0mY7 119,673 1,684 $1.00 1.41% 252 campaign was the top performer with 170
$12_A3052 5]4-]5186 $17.917.40 Impressions Clicks CPC CTR FB Conv + Call conversions
$50.000.00 24 - . 5318 B 41.05% v -9.56% 104.69% v -35.88% Tracking Conv
o 11.90% °
$25.00000 ] ' s o Video funnel campaign had 2
000 677 37 42 1 ool
W{,@ w&" W&" FP@ 1,057 22 63 99
& § Post Reactions Post Comments Post Shares Page Likes
€ v -35.95% 68.18% v -33.33% v -98.99%




Questions?
Thank you for attending....

Tom Kratsch
Founder
TRK Creative Group

206-295-9174

tom@trkcreative.com
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