


Measuring the Performance of your Direct Marketing Channels
Are your direct marketing initiatives turning lookers into bookers….If so, at what cost?



What does marketing success look like for you? 
Important to have a shared definition of success!



What marketing initiatives 
are you spending $$ on?

Presenter
Presentation Notes
Print advertising, Paid search advertising, Social advertising, Review site advertising, Billboards, Paid partnership advertising, Pay to play programs



If you can’t measure it, why launch it?



eCommerce/Conversion/Marketing Tracking
Must be 100% set up to start 

Presenter
Presentation Notes
Google Analytics Vs Google Tag Manager, Google Ads tracking code on all pages of the website, in Booking engine, Conversion tracking 



Looking at your website traffic & search channels

▪ Organic – How does your website rank organically in search for commercial value 
keywords that have the best opportunity for click thru and conversion?

▪ Direct – How are users getting to your website direct? 

▪ Paid/CPC – How are paid channels performing in terms of return on ad spend and 
acquisition cost? Includes Google Ads, Bing Ads and Facebook/IG advertising

▪ Referral – What other websites are sending traffic to your website? Key 
partnerships?

▪ Social – How is social visit traffic to your website contributing to bookings?

▪ Display - Is display advertising driving website visits and conversions?

▪ Email – Is your email marketing driving visits and conversions?



Website Visitors<Website Booked Revenue
Turn on your eCommerce Tracking in GA



What is Call Tracking & How Does it Work

▪ www.calltrackingmetrics.com

▪ Snippet of code that is in your website

▪ Dynamic # call tracking – Google ads

▪ Static # call tracking – Brochures

▪ Call Scoring – booked tour revenue tracking

http://www.calltrackingmetrics.com/


Call Tracking – What is it, how does it work and why is 
it important to your business performance!

Presenter
Presentation Notes
Does anyone currently use a call tracking program for marketing initiative performance?





Call Tracking for marketing channel performance



Marketing channel call tracking & attribution
Closing the gap with a 360 degree view of marketing performance 



Google Ads – CPC – Paid Advertising 







Paid Advertising Performance Measurement



Google Ads ROAS (return on ad spend)



Google Ads - What did I spend and what did I get?



Google Ads Conversion Tracking



Remarketing – Google and Facebook
Bring visitors back to your website and (almost) double the eCommerce conversion rate



Google My (your) Business! 



Performance measure your GMB

UTM tag your GMB Website button & track the phone #



Facebook/IG Advertising











Facebook Advertising ROAS









Measuring your Yelp listing performance
Website visits from your Yelp listing



Online booked 
revenue

Call booked revenue Total revenue Spend (Yelp CPC) Acquisition Cost

$56,251 $12,440 $68,691 $3600 5.2%











Online booked 
revenue

Call booked revenue Total Revenue Cost ROAS

$17,528 $19,833 $37,361 $1200 31.13



Let’s chat about mobile device users.
Where traveler attention is today, online & on mobile



How does your website perform on mobile?



Is your website 100% optimized for mobile visitors?

• Website designed and programmed to Google best practices
• Optimized for speed
• Optimized for mobile friendly indexing
• Optimized for mobile online bookings
• Optimized for device – iPhone 1st

• Optimized for u/x (user experience)



Performance Reporting + Analysis + Strategy + Change 
= PPC performance success!



Questions?
Thank you for attending….

Tom Kratsch
Founder

TRK Creative Group
206-295-9174

tom@trkcreative.com
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