
Marketing that includes Everyone



TWO Commercials | Two Different Messages



TWO Commercials | Two Different Messages

https://www.youtube.com/watch?v=NmnImLJWioE&feature=emb_logo&ab_channel=Rivian



Representation



Rules



Culture



Clothing



Clothing



Exclusionary Marketing Language

 Uses threat of disability to sell a product.
 Frames disability as a choice, but survival as personal 

willpower.
 Focuses on using a PLB to remain independent 

despite disability.



Identifying Stereotypes



Building authentic relationships with underrepresented communities



Cultural Appropriation 



Design thinking and market research



Inclusive Campaigns 





Culture

Arc'teryx on me no we don't rock no 
Patagonia

Arc'teryx on me I could go hiking 
Snowdonia

https://www.youtube.com/watch?v=Gp10DJWyo3g&t=128s&ab_channel=LAUZZA





WRAP UP
Review Action Items / Next Steps

Education series evaluation survey

Next Steps for the Coalition 
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