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Representation

Chevrolet. Building a better way to see the U.S.A.
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Backpacking Etiquette: How to
Not Be *That* Newbie

Hike Nicely

1. Stay on the trail. Erosion is easy to start and hard to stop. If you don't
cut switchbacks, trample fragile ecosystems and make mud pits bigger
by going around them, everyone wins.

2. Yield to uphill hikers. Yes, uphill hikers can challenge this rule,
begging to catch their breath, but you'll get major brownie points for
always letting them have the option.

3. Say hi. Isn't it more awkward not to? Also, announcing your presence
before passing on the left ensures your fellow hikers won't jump and
scream when you do.

4. When hiking in a group, let smaller groups or single people go
past. Pro tip: Have your last hiker say “hiker back” to alert your entire
group to get over to the right.

5. Take your break off the trail. It's much easier for people to get
around you if you find a flat spot away from foot traffic. Also, don't
camp directly on the trail. You'll be happy when people don’t wander
through your break or sleep site.

SPORTS & GAMING

Don’t Be a Gumby

y Alex Honnold & Tommy, Caldwell
Lesson time 11:13 min

Every community has its own unique set of rules. In this lesson, Alex and Tommy cover etiquette and details on the different types of rock

climbing

Be a Team Player

6. Communicate. Then over-communicate. Like waking up at 4 am?
The rest of your group might not. Talk before you begin your trip to
make sure everyone has the same expectations.

7. Set a pace that’s comfy for the slowest hiker. Or make it clear that
everyone hikes their own pace and meets up at a predetermined
location for lunch or camp. Speak up if the pace isn't good for you.

8. Let slower hikers rest when they reach you. No one likes finally
catching up to the whole group only to have them start up again
immediately. One day you'll be the last one, and you'll be grateful for

this principle.

9. Don't hit people in the face with branches. Duh. Point out trail
hazards too. It's the nice thing to do.

10. Give other groups space. We all are in the woods to enjoy nature,
solitude and space. Don't get too close. That's weird.

11. Don’t complain. If you're not having fun, there’s no need to share.
Everyone else probably hates the 2,000 feet of elevation gain in one
mile just as much as you do.

12. Bring your own coffee ... and knife, and multi-tool, and firestarter,
and ... Basically, have your situation dialed in. Everyone is miserable if
coffee has to be shared.

Sleep Well

17. Backpackers go to bed when the sun goes down and get up when
the sun rises. I'm a huge breaker of this rule and have probably
annoyed many, many a backpacker. Don't be me. Get to camp before
night falls, and everyone will have a better time,

18. Watch your noise levels. The fastest way to make friends is to keep
quiet. FYI: There are many strong opinions about playing music in the
woods so it's probably safest to just put in headphones.

19. Keep headlamps on red-light mode at camp. At the very least, don't
shine your light into someone’s tent.

20. Bring earplugs. If you snore, give them to your friends. If you don't
snore, put them in your ears because someone else is bound to.

Be Safe

21. Bring your Ten Essentials. Even if you don't need them, you'll be
prepared in case someone does.

22. Read trip reports, check the weather and prepare accordingly. It's

just good manners to have everything you need to be in the woods.

23. Give a trip itinerary to a trusted friend and sign in at the trailhead
register. Make sure people can find you if you don’t come back by your
planned return time. Keep your ID on you too, just in case someone
needs to identify you and you're not able.

24. Have your pup under control at all times. Bonus: When you meet
on-leash and respectful dogs, praise the owners. It's hard work.
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US Department of the Interi
@Interior

Love is love! #LoveWins

akfatcat211

As someone who grew up in Alaska, I gotta say Bear-anoia is pretty real. If you're hiking alone, the
extra noise from playing music keeps you and the wildlife from surprising eachother. I'd much
rath with someone's shitty music, than seeing their body in the trail after a

getting stor

" jaysus661 - 9
Could you not have just sat down for half an hour and had a rest while they continued forward? If

you're following them closely and then complaining about them playing music, it's kinda your
own fault.
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Exclusionary Marketing Language

With a PLB,

Dan could have
walked away with
more than his life.

38 people owe

It could have be
Or it could

phones fail and two-way radios
you out of a jam fast.
val Tk o

A Chelton Group Company

Uses threat of disability to sell a product.

Frames disability as a choice, but survival as personal

willpower.
Focuses on using a PLB to remain independent
despite disability.
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Identifying Stereotypes

‘And look at that look on \ LEGO is a toy they never
~ her face. That's pride smil- tire of, a toy that stimu-
ing! 3 i lates creativity and imag-

‘The feeling of accomplish- = — § ination for years.
ment children get from e What more could you
building with LEGO®Brand |~ ask of a toy?
Building Sets is something :
no child should miss. And LEGO Bullding Sets

something no parent AR (See LEGO sets for all ages
g Rl |

.; make things go, doors
~ and shutters to open and
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Building authentic relationships with underrepresented communities

2022 Outdoor Retailer Innovation Awards

PRODUCT OF THE YEAR

Proudly Indigenous

“I put my ashes on before
every game to remind me
that every time [ step on
the field, I'm playing for my

entire family back home.”

IMIADISON
HANINVIOND

‘SAN FELIPE PUEBLO/ NAVAJO/ BLACK

Nike Free Crater Trail Moc N7
Shoes
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Cultural Appropriation

Piston™PoX  Products Support AboutUs Shop 1677 825028

Ultra-compact rechargeable headlamp designed for everyday
athletic activities. 200 lumens
Featherweight lighting! At only 35 g, BINDI® is an ultra-compact headlamp that fits in the
palm of your hand. With 200 lumens of brightne s ideal for training in urban
environments and for everyday athletic e 3 battery that

rges via micro USB port. The minimali unctional design combines style and
convenience. The headband features a reflective thread that mal the user visible under a
variety of conditions.

$44.95

In Nepal, Sherpas are known for being agile and strong enough to carry everything you

need. Same here.

MOTORCYCLE

FTR  Scout Indian Springfield ~ Chieftain  Indian Challenger = Roadmaster  Indian Pursuit

Indian Motorcycle reimagined this iconic cruiser for its 100th anniversary, instilling cutting-edge technology with a timeless design. It's your chance to ride history.
Dictionary

cHIEF nARK HnRsE Definitions from Oxford Languages - Learn more

Search for a word
o bindi
/ bindé/

noun

a decorative mark worn in the middle of the forehead by Indian women.

STARTING AT $16,999 US MSRPQ®
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Design thinking and market research

Glossier

About Commurity

Ftter by air

o) looks  colcton/hat

borsof gosser faves tps

igtosior wutes

pPROTOTYPE \ |

Running is the first Outdoor Voices collection that began with soliciting customer input on social
media. It’s a strategy much like the one Glossier has perfected: inviting fans into the creative
process to cultivate loyalty and then selling them exactly what they want.

“We said, ‘We’re building an assortment around jogging and running. Tell us what your
preferences are, what kind of support you need,” and we folded that back into our product
development,” Haney says. “Now we're launching what we consider to be the best six to eight

pieces for OV’s customer.”

Haney now plans to begin all product development cycles this way. A call for input on athletic
bras — a category that Outdoor Voices is building out this year — elicited close to 1,000
responses, complete with links to fans’ favorite bras on the market and thoughts on what
materials, designs, and closures they prefer. Until this point, Outdoor Voices has designed its
crop tops (which have built-in bras) for relatively flat-chested women, and the bras it has coming

in late summer will offer medium and high support.
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Inclusive Campaigns

Discover Boating and Ebony Media Launch = | S
NeW ICOOIeSt BlaCk Famllv' Seﬂes i tn“rl!x music stvie [[RTXSIRITTY SPORTS LIFE SNEAKERS SHOWS BUYER'S GUIDE SHOP

TACKLE BOX

AW O

Watch on @ Youlube
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Culture

Arc'teryx on me no we don't rock no
Patagonia
Arc'teryx on me | could go hiking
Snowdonia

https://www.youtube.com/watch?v=Gp10DJWyo03g&t=128s&ab_channel=LAUZZA






: : g Review Action Items / Next Steps
Education series evaluation survey
y ; | oo
i
- | Next Steps for the Coalition
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